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Marketing Management

1. Introduction to Marketing: Needs, Wants, Demands, Products, Exchange, Transactions, Market, Marketing, Production Concept, Product Concept, Sales Concept, Marketing Concept, Societal Marketing Concept, Indian Marketing Environment. Role and functions of marketing department.

2. Market Research: Concepts in Demand, Market research – Forecasting and Measurement – Market data analysis. 

3. Functions of Marketing: Market Segmentation and Targeting – Positing functional strategies – Identification of Market segments - marketing strategies. 

4. Product Management: Product Life Cycle, Product mix and line – Branding and classification. New Product Development  - Market Testing, Commercialization.

5. Pricing Strategy: Objectives, Methods and processes of pricing, Factors influencing the pricing. Adopting price, initiating the price cuts, imitating price increases, Responding to Competitor’s price changes.

6.  Distribution Management and Sales Promotion: Sales Techniques for Consumer/Industrial clientele-Channel Function and Flows, Channel Levels, Channel Management Decisions - The growth and trends in Wholesaling -  Sales force Management – Promotional mix – communication strategies.

7. Retail Management: Nature and Significance - concepts – types – retail store management and merchandising – challenges and strategies.

8. Case Study: Compulsory. Relevant cases have to be discussed in each unit.
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